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SOCIAL MEDIA EMAIL MARKETING w
T LMED A Drive traffic to your website. . w_ - 9

Tra from your

"WBEﬁﬁéngﬂginﬁ;Wﬂh fans. Each email should direct
: g recipients fo acfion.

a©

NEWSPAPER & PP(
MAGAZINE ADVERTISING

The message and WE BSITE When users click the ad UJ w'l- w..w @ Ub
|} EEE [ | ] | |

brand should still coincide. they should be sent to a
Send people fo your site website page targeted
for more details and for that key phrase.

specials.

>

VIDEO LIVE EVENTS

As with any branding, your video When users click the ad they
should keep with the tone should be sent to a website page
and spirit of your company. Then targeted for that key phrase.
refer back to the website to
register or subscribe.
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RETAILDOGMA

CROSS SELLING VS. UPSELLING

A =)
58)

P'Dé N2 / CHOSEN PRODUCT\ [
Ageage [

) e (83

CROSS SELLING UPSELLING




Bundling




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16

